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Creating Your First Facebook Ad 

Choose the layout of your ad and what content to put in it. If you choose multiple images in one 
ad, you will get a carousel that looks like this example: 

The images will slide through the ad, giving you more space to advertise. You can also use video 
in your ads. 

Videos, carousels, and all of these other ad types have their place. For example, carousel ads are 
great for showcasing various blog posts so, hopefully, one will appeal to almost everyone you’re 
targeting. 

But simplicity is key when you’re first starting. You don’t want to get too fancy, too early, and 
bogged down in all of the details. 

Only when you’ve been doing this awhile, with a few profitable campaigns up-and-running, 
should you come back to these other ad types. 

So let’s start with a single image ad first. 

Stay with a single image and then choose ‘Select Images.’ 

You can then choose to upload your own picture or browse free stock images. Always use your 
own pictures. 

But, take a look at the right sidebar. Facebook has some guidelines as to the types of images you 
can use and those you can’t. 
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Facebook used to have a ‘20%’ rule. Basically, their system wouldn’t allow any ad that had over 20% 
covered with text. 

They’ve started relaxing that requirement a little bit. So you may not get automatically disapproved 
like before, but they still recommend sticking with 20% or less text in ads. 

Generally speaking, the less text, the better on Facebook ads. 

Instead, use wordless images that show examples of what people are going to get. Or ones that 
convey some emotion that you want people to have (for example, scared, triumphant, etc.) 

It’s hard to guess how much 20% is, too. So, fortunately, there’s a free tool that you can use to find 
that out. 
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Facebook Ad Headline 

Make sure that your headline grabs your reader’s attention. How do you do that? 

The trick is to tap into the underlying primal motivations that move people. Physically, emotionally, 
and literally. The ones that get people to sit up and take notice. To stop what they’re doing and 
pay attention. 

You already know most of these feelings by name: 

• Greed
• Joy
• Fear
• Sorrow
• Guilt

These are the waves of emotion we go through constantly. And the best headlines zero-in on 
them. 

Facebook Ad Description 

Try to get two things into this: a call-to-action and some social proof. 

News Feed Link Description (under ‘Show Advanced Options’): Provide a clear call-to-action for 
your readers that will be to their benefit. 

CTA Button 

There huge lists of CTAs you can add to each ad. For example, Download, Book Now, Get 
Directions, and so forth. 

Example 

Headline: Free Webinar Today 

Description: The 3-step process I’ve used to build 4 multi-million dollar businesses. 

Display Link Description: Get the inside scoop on how I run the show, so you can take your 
business to the next level fast. 
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Create Two More Ads for A/B Testing 

The only way to still create a profitable ad campaign is to test a few different options and see 
which one works. 

Now let’s take the same ad you just created, but give it a few minor tweaks to run a split test. The 
ads will mostly be the same, so there’s not even a ton of work involved. You can get a split test up-
and-running within minutes after reading this next part. 

Go to your Ad Manager main table, then click on the box of the ad or campaign you want to 
duplicate, and look for the “duplicate” button next to “edit.” 

Then select “New Split Test Category” and select the number of copies. We’ll do two so we can try 
a few versions. 

Click “Duplicate,” and you’ll be taken to a new ad screen. As you make changes, be careful. You 
should actually just change 1 thing. The only way for you to determine what works and what 
doesn’t, is by changing one single element, from ad to ad. 

Why? 

Imagine that you change both the copy and the image for the second ad. Then, you change these 
two things again and create a third ad. How will you know what made ad B better than ad A and, 
eventually, ad C better than B? Was it the new image? The updated headline? The CTA, maybe? 
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