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LinkedIn Profile Guide 

Why LinkedIn? 

LinkedIn has over 260 million active users per month and 575+ million users total. Of people 
who are active on the platform about 40% use it on a daily basis.  In the united states alone 
there are 150+m users alone. However it is important to make an impact since users only stick 
around for 17 minutes per month. This means people will look at your profile for a brief 
moment. In this guide we’ll tell you exactly how to optimize your profile so you can leave a 
good impression and expand your brand in a positive manner! 

In short if you’re not using LinkedIn you’re missing a huge chunk of your potential leads. 

Profile Picture 

Choose a recent picture that is actually you or your brand. We suggest to take a picture that 
takes up 60% of the avatar space. Next up you’ll have to choose a good expression on your 
photo itself. If for a brand we suggest to use the branded photo that you use across all your 
sales channels. Consistency is key. 

Cover 

In your cover we are suggesting to solve a pain problem of the customer. For example: People 
want more traffic, you can turn that into “Want more traffic?” 
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Headline text 

There is a 120 character limit on the headline, it’s important to include keywords and 
important information that people should know when visiting your LinkedIn page. 

LinkedIn Summary 

When writing your LinkedIn summary you want to be as factual as possible. Use data to back 
up your results and have a clear call to action. Be as authentic as possible and share your 
personal interests or your brand mission / what your company does. Make sure that your 
summary is keyword rich. The character limit is 2000 characters. 
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Skills & Endorsements & Recommendations 

We suggest to edit your endorsement section and endorse other people every day. This way 
you can build connections and get other people to endorse your skills. 

Similar  to endorsements we also advice you to recommend people and in return you might get 
recommendations. Make sure your recommendations are from relevant people within the space. 
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Interests 

In this section you can link to your other brands / other parts of your business. You can also 
highlight people you often collaborate with or work together with. Again the more you put 
other people in your interests you can ask others to do the same.  

Groups 

You can join groups that are relevant to your niche. Be active within these groups and build up 
connections with these people. The more connections you build up the more opportunities will arise. 
You can also use the groups to share your latest products, blogposts or other information regarding your 
brand. 
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