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HOW TO GET MORE SALES FOR YOUR
FCOMMERCE BUSINESS

eCOMMERCE

g UNLOCKED

MODULE 1 - LESSON 3
Marketing Channels



“This course is what | would do to market my

ecommerce pbusinesses, if | owned them!”
- Neil Patel




What You Can Expect

- I'm going to help you a lot today by
giving you some excellent marketmg

channels to implement in your business. I o ‘ TT
- YOUu don't have to do a “perfect” job of ﬁj 0
implementing it. v —
- |f you just do a pretty good job, you'll be ﬁ c=

miles ahead of everyone else.



Marketing Channels Master List

* Content Marketing and SEO
» Social Media

- Email Marketing

- Pay-Per-Click Marketing
- Package Inserts

 EXit Intent

« Upsell & Cross Selling

» Chat Bots

« Facebook Page

» Facebook Group

» Glveaways

nfluencers
-acepbook Ads
nstagram

_ive Video
Google Business

 YouTube Channel

Linkedin Page
Guest Blogging
Podcast
Retargeting
Push notification




Manage Marketing Channels

Pick your marketing channels and calculate your profit minus product cost + advertising cost, to see if the
channel might be viable.

2
| 2

3

4 Revenue

5

6

7 Sales/Revenue $0 $1,268 $3.790 $6.405  $10824  $18293  $30915 $52,246 $88296  $149220  $252181  $426,18€
8

9

10 Gross Revenue $0 $1,268 $3.790 $6.405 $10,824 $18,203 $30,915 $52,246 $88,296 $149.220 $252,181 $426,18€
11

12 Expenses

13

14 | Accounting -$250 -$250 -$250 -$250 -$250 -$250 -$250 -$250 -$250 -$250 -$25¢
15 Product Cost/Shipping/Advertising $0 -$750 -$2,915 -$4.927 -$8,326 -$14,071  -$23.781 -$4o.189l -$67.920l -$114.784 -$103.0986 -$327.83€
16 | enal | | | | | | | | | | J

P&L Tracker Sheet



Key Performance Indicator (KPl) To Keep An Eye On

o Number of unigque visitors
e Conversion rate

e Revenue per customer
e Total revenue

e COSt per acquisition

e Margins

o Profitability




"Il dive in-depth into these marketing channels in the

coming weeks step-by-step. In the meantime, I'll show you
a few you tactics can implement right now.
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Alana

Sells beauty and skincare products

Runs a 8 figure ecommerce business

NEILPATEL



Live Video

Environmental Protection

Cream
Rapport with your community. 7
Consistency is key. Skincof ' a'c R Heart
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Repurposed, split & reused into other
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K

mn Instagram Marketing

497 posts 1.5k followers 903 following

Alana Mitchell, Founder/Owner

W #AlanaMitchell brand owner

£ Licensed Esthetician

£ Link 10 my Collagen Peel Off Mask on Amazon below!

Deeww Total Number of Monthly Active Instagram Users:
I+ billion

Alana uses it to humanize her brand, provide
valuable content and make offers to her audience.

Alana’s repurposing content from her own blogs,
videos and FB posts.

Source: Forbes



P
[ Celebrate Memorial Day & Honor Qur Heroes o e

Skincare by Alana <servicedsincarebydlans com> Lrgdaiie

10me v

You Don't Want 1o Mas Ths! Can't see images? CRok have 10 view 10 A Deowser,

SKINCARE®"

Mon, May 75, 510 AM (4 days #90)

FREE SHIPPING ON ALL U.S. ORDERS $35 AND OVER

530 OFF orbers oF $2004 550 OFF capers of $300+

usaz UsSA3

HAPPY
MEMORIAL DAY

JUST FOR YOU

Alana Mecred Al Son Anoncs ABSOn Fv;:ﬁn.;’:\sl.)x."uoa
Toes € e Son 100~ Dady Trn
P Se Sagtening Scad Moutusser $5F 3032 02

1 Join Our Facebook
‘ .] 4| Group For Free Products

ﬁ )
(,

 Offer aucires May 200, 2079 Ga and Gacounts camnct be combened. Offer exchudes 0ndes Sready peced, Sfher perent of
M it St O I . O S, i, ]y R P e ey O b o SN Oy M
10 USA ordens. Product ines Pt 50 Gt #ow Sacounts such s Dminence, Skin Script, Giymed Plus, Jane inecale, Clayton
hacw Garte Sodmane e Aviadge Tancary aw sechsied o Py e
Vo Rave rceved T emal I GELA MDA (0 kAt you Sgred p r Sncare By A evals.

Sncare By Aans - 34170 Dokten Lavtern, Ste 109, Dana Punt, CA K620

ooooeon

€ Barvare By Awa A3 s Amsarent
34179 Goksen Lantem #92¢ | Duna Point, CA 029

o o~

SKINCARE"™

FREE SHIPPING ON ALL U.S. ORDERS $39 AND OVER

LAST CHANCE TO

15* OFF

your entire order
MDAY

20" OFF
orders of $150+
s e MDAY2

Jr

$uon Sonee $aom Sron Ccone
Aara Macret Ay
Si0n Hoes See o 403 Brened Pads 40
: i MySation Saew 33 Conrn

:
EmE ETE ESE

"

o6 Cunn oo [ nonce Amsce
s O ’ v
Momuroer 1757 e

6507
m m

ALANAMITCHELL

& =

JUST FOR YOU

AN Ma(red A1 e Frae O Image Sancan ENonae Amson
Tyoet See a C Trad e Bagreanng Sonsd

= O et Vi 1300, 07 G el S Gt B . O o ey By i, S et o
R M., T P D T, G R SR S0 My PUOLTE Pt M My 01w e NGOG By MG
T UBA orows Pt e et 30 %K Wow SMCOUT St #e Dmvrence. S Son. Gymed Pun. Jane recwe. Cuyion
Brage Garte bodman b AaAgn barcas e ea et o e see
Vi N et P e 8 AT D e s o W Durears B Aare emain

Sumcae By A - 3417 Oosen Larse, Sute 451, Duna Pone, C4 10804

ooooeon
\

€ Sarcas By Awre A g Semernc |

B ot e A o S A M

°30p

Email Marketing

Email marketing has an average ROI of

S38 for every S spent

Email Marketing is Cost effective & high

ROI

Source: Direct Marketing Association
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How To Upsell The Right Way

2 upsells/downsells at checkout.
First upsell at at a higher price

Second upsell at 2/3 price [should be a
complimentary product).
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-Xamp

e

Daily Orders: 500 Daily Orders: 500

Average Initial Order: $65 Average Initial Order: $65
Upsell Price: S55 Upsell Price: S55

Upsell Conversion: 5% Upsell Conversion: S15%
Total Upsells: 25 Total Upsells: 75
Upsell Revenue: $1375 Upsell Revenue: $4125

Difference: $2,750 Per Day in Upsell Revenue

NEILPATEL



A Few More Proven Examples...

NEILPATEL



Product Inserts

As a token of thanks
for choosing |nestl,

A product insert is a small

piece of paper or card that
Enjoy free pillowcases on us in any color of . k . . |
your choosing! Just enter your shipping contains mar etlng materia
address at the link below to get your gift. about your

oroducts/services.

scan code or go here

Not 99% free. Not 2 Data & Marketing Association
little bit/ free where

you still have to\pay found that “product inserts”
for shipping and \tax get an average of 52%
Actually & completely

response from buyers.




Nutrition Secrets — Lead Magnet, Exit Intent, Diet Quiz

Used to Receive 220,000
monthly visitors

Nutrition Secréts~ Home

I'm sharing everything on
my journey to losing 30
pounds in a healthy way

\ 4.5% conversions from
\ visitors to lead

I'm learning a lot and so will you.

3% conversion on their
front-end S67 product

I want to be healthy

‘ 10.5% conversion on
their S197 upsell

’ | +310% INCREASE IN LEADS
& +210% INCREASE IN SALES

Source: Hello Bar



GET THE CHEATSHEET | USED TO
RANK #1 FOR "ONLINE MARKETING"

Enter your email to get the same cheatsheet

Neil Patel uses for SEO. ANiMm ated

Exit Popups

No thanks, | don't want more traffic

NEILPATEL



Home Style Cooking _

https//www.homestylecookin g.Ccol

Notification Performance

TOTAL SUBSCRIBERS

llllllllllll

Push Notification With Subscribers

SSSSSSSSSSSSS

ccccccccc

118,767 6.1%

Seg
Tier
6.7% $
Desktop
7% $83.7
us
7% $83.7
7% $83.7
6.7% $

121

230,129

lllllllllllll

$9,210.55

Push welcome drip see a 6%
click through rate on average
depending on the industry.

INnCrease your Vvisitors
engagement by customizing
your notification icon, adding
large images, and crafting
custom call-to-actions.

Source: Subscribers
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e Most Successful eCommerce Businesses
oy Sales Channels + Marketing Channels To
Maximize Sales



Actions

1. Marketing Channel - Quick 2. Download P&L Tracker
Start Cheatsheet Spreadsheet

DOWNLOAD PDF DOWNLOAD EXCEL




Next Week

v  How to do SEO & content marketing for
eCommerce businesses

v Creating content for eCommerce that
drives visitors

v Promoting your content for eCommerce
visibility

v How to build product pages that convert
& rank in the long term



Start applying the lessons to your business now.
- Neil Patel




