
 

 
 



 
 
 
 
 

 
 

 
 
Hey, Neil here!  
 
Thank you so much for joining me for the Double-Your-Traffic Master Class.  
 
We covered some pretty powerful tactics today.  
 
First, you saw FAQ Schemas – a simple drag-and-drop technique that got me to number one on 
Google in just four days. And it could easily get you an extra 20,000 visitors a month. 
 
Then, we covered this year’s number-one strategy for massively growing your traffic: tools. 
Major enterprises and savvy entrepreneurs are already using tools to get millions of free 
visitors every month. Add one to your page, and you’re off to the races.  
 
And finally, you saw my favorite site hack. It can literally increase your traffic by 50%. That’s by 
just adding seven characters into your site’s metadata! 
 
I’m sorry you decided not to join me and my team and become a member of Agency Unlocked.  
 
But I’m not going to leave you hanging.  I still want you to know about and understand how to 
execute these three powerful tactics.   
 
Let’s get started.  



1)  Dominate Search Engine Results Page (SERP) 
Coverage with FAQ Schemas 

 
First up, FAQ Schemas.  
 
This tactic is a killer win for anyone who’s implemented it on their website. 
 
Even better, it’s crazy simple. You can integrate it without messing with any complicated code, 
and you definitely don’t need to hire a developer.  
 
You can have it ready within seconds, and you’ll see your visibility increase within 30 minutes. 
(When I added a digital marketing FAQ Schema on NeilPatel.com, I was bumped to number one 
on Google in four days.)  
 

 

Things You Need: 
● Yoast WordPress plugin 
● Gutenberg WordPress editor access 

 
1) Log in to your WordPress account, and navigate to the “Add New Plugin” option on your 

admin dashboard. You can get there by either clicking on “Plugins” on the left-hand side 
or hovering your mouse over that field and selecting “Add New” when that bar comes 
up.   



 

 
 

2)  Search for the plugin “Yoast” on the right-hand side search box, and install it. Once it’s 
installed, you’ll need to activate it. A blue “Activate” button will appear in the same 
place where the “Install Now” button was.  

 



 
 

3) Navigate to a new or existing page using the Gutenberg editor and type “/fa.” A little 
menu will appear for FAQ, so select that. 

 
As you type the /fa, you will see the animated menu appear for you to select and use.  
 

 
 



4) Once the FAQ is selected, you will be offered the option to fill in a question and an 
answer for your post. 

 
This is exclusive to the WordPress editor builder, but as you can see, it's super easy to add. 
 

 
 

5) Preview the page (with the button at the top right corner of the page), and then right 
click with the mouse to copy the page source. If you’ve never used the page source 
function, it should be located right above “Inspect” when you right click – and will be a 
page of code.  

 
6) Visit https://search.google.com/structured-data/testing-tool to test if you have the 

markup ready. You’ll need to select “Code Snippet” on the top menu instead of the 
default “Fetch URL.” 

 
Use the copied markup of the code page source to test and see if you spot the “FAQPage” being 
referenced. 
 

https://search.google.com/structured-data/testing-tool


 
 

7) Now, all you have to do is make the page live and tell Google Search Console the change 
has been added by requesting it to index.  

 
Find the live URL, and copy and paste it into Google Search Console. The changes should be live 
within 30 minutes. 
 

 
 

An Alternative… 

https://search.google.com/search-console/about


I realize you might not have a Wordpress site, so here’s the simple plugin you can use on any 
site: FAQPage JSON-LD Schema Generator.  
 

 
 
All you need to do to use this template is type your question(s) and answer(s) in the boxes 
provided, then copy the Schema Code to the right and paste it on your website.  
 
You can also test it by pressing “Test in SDTT” in the above image.  
 
From there, you’ll need to execute step 7 from the directions above this:  make the page live 
and tell Google Search Console the change has been added by requesting it to index.  

2)  Create a Traffic Machine by Using Web Tools – No 
Expertise Necessary 

 
Like you saw during the Master Class, tools are one of the easiest – and best – ways to add 
traffic to your site.  
 
Something as simple as putting a calculator on your page – something that you can create just 
by googling “create a calculator” – can dramatically increase your site’s traffic.   
 
Take the marketplace management software company Seller Dynamics as an example. They get 
around 3,500 page views a month, and their top six pages are all simple tools that took very 
little time to put together.  
 
I’m talking everything from a PayPal fee calculator to an Amazon listings tool.  
 

https://saijogeorge.com/json-ld-schema-generator/faq/
https://search.google.com/search-console/about


And before they had these tools, they were just like everyone else. Back in January 2018, they 
were receiving 500 page views a month. Not terrible… but also not great.  
 
After adding the tools, February saw 2,500 views. That was five times their traffic. They got to 
as many as 6,000 views a month shortly afterward, which was 12 times their January traffic – 
before the traffic started to die down and level off a bit (because endless calculators would 
have probably been more annoying than beneficial).  
 
Software companies are popping up every day to supply a more visual way to create simple 
tools for us to use.  
 
Below are a few used by the companies mentioned in our Master Class.  
 
But a quick tip before we get to them is that you can sometimes take a peek at the exact 
software a competitor uses with WhatRuns and Ghostery. They run as Google Chrome 
extensions, so identifying the technologies used on any website just takes the click of a button.  

uCalc 
One of the best visual calculators I’ve come across is uCalc.  
 

 

https://www.whatruns.com/
https://www.ghostery.com/
https://ucalc.pro/en


 
It’s extremely user friendly, includes a ton of different options, and is really simple to integrate 
on your website. All you need to do is play around with different styles and uses for your own 
purposes, then grab the HTML code option at the bottom of the display to put what you’ve 
created on your site!  
 

 
 
Use Examples: PayPal Fee Calculators, Mortgage Calculators, Size Charts 
 

Using Ubersuggest 
 
More generally, though, you can use Ubersuggest to see the most popular tools that people are 
clicking on right now.  
 
As an example, here’s my search for “calculator.”  
 

https://neilpatel.com/ubersuggest/


 
 
After you search a term, you’ll need to click “Keyword Ideas” on the left-hand side.  



 
 
You’ll see the screen above, and you can navigate over to other companies websites to see 
what they’re using and how they’re using them – to create your own.  

Typeform  
The last example I have to find and create a simple tool on your website is through Typeform. 
This is a good channel to create visual walkthroughs, surveys, and quizzes. The end goal is to 

https://www.typeform.com/


see why visitors are coming to your site and what they think about your products so that you 
can tailor those items to your users’ wants.  
 

 
 
You can play around with many different templates, quiz styles, and content, all to obtain the 
information you’re seeking from your site visitor.  
 
Once you’re finished with that, you’ll need to click on “Share” at the top of the site.  
 

 
From here, you can copy the link to your quiz or survey, send it via email, or get the HTML code 
to embed the tool on your site.  

3)  Adding “in 2019” to Your Title 
 



In the Master Class, I called adding the year to your title tag one of the easiest traffic wins in the 
world. That’s because it has proven results and takes only minutes to set up.  
 
The company you saw in the Master Class – the one I couldn’t name because they didn’t want 
their data out publicly – saw a 46% increase in clicks after adding “in 2018” to their title tag.  
 
That’s literally 46% more clicks for seven characters of metadata.  
 
The problem I find with most people trying to use this tactic is that they overthink the situation. 
They try to find clever ways they can implement it in their future posts… not their past.  
 
But all you need to do is simply find an existing piece of content you’ve created and work the 
phrase “in 2019” into the title. 
 
I find it works well on “list posts,” “guides,” and “how-to” articles. 
 
If you’re ever unsure if it will work for your content, do a simple search on Google for the main 
search term, and see what works for others (most will have this in the title).  
 
The reason for ranking higher on Google as a result of this is that people searching on Google 
love freshness of content.  
 
Just make sure the page with the 2019 title backs this up with its content to better retain the 
clicker. You don’t want them thinking they’re going to a post from 2019 and instead they see 
2018 content.  
 
Here’s how to get started… 
 

1) Either pick a page on your site or visit https://search.google.com/search-
console/about to find pages worth exploring.  

 
On the image below, I have selected the search results and then added the pages and CTR 
metrics to order your results for selection. 
 
 

https://search.google.com/search-console/about
https://search.google.com/search-console/about


 
 

2) I like to see what is vital to keep before I add the term in because certain pages are 
more established.  

 
Once you select the page you want to dig deeper on, you should then order by queries 
to determine where the clicks are mainly coming from to make your decision to keep 
the post with or without the year tag.   

 



 
 

3) Do a search for the main terms (“what is affiliate marketing”) to see similar titles used, 
and you can see how they’ve performed to determine your best course of action.   

 
On the image below, you can see videos that draw traffic – plus, you can see that BigCommerce 
has used this tactic already. 



 
 
 

4) Visit the page within your platform (WordPress is mine) that you’d like to change, and 
revise the title to have the words “in 2019.” 

 



 
 

5)  Go back into Google Search Console, and request indexing for this page. 
 



 
 
 
I highly recommend checking the page to update the content if it’s not already up to date.   
 
To track any volume changes to your site’s visits and searches, all you need to do is navigate to 
Ubersuggest and search for your term(s) and 2019.   
 
In closing, I had a lot of fun doing the Master Class, and I’m sorry you won’t be a part of Agency 
Unlocked. But I do hope these three tactics will help you scale your business and add a ton of 
traffic to your site.  
 
Cheers, 
 

 
 
Neil Patel  
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