
Advanced Content Production 
Rank Better with AI Writer



Founder of Ubersuggest, 

NeilPatel.com & NP Digital

I’ve helped companies like

Amazon, NBC, GM, HP, and Viacom

grow their revenue.

I’ve driven over 800,000,000

“wallet-out, ready-to-buy”

visitors to my clients’ 
websites.

I’ve also worked with Facebook,

Microsoft, eBay, Yahoo, Salesforce,  
and Intuit.

I was recognized as a top 100

entrepreneur under the age

of 30 by President Obama.

I have over 4 million followers  
across all social platforms.
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HOST

Vignesh Kumar

Marketing Manager at Ubersuggest + 
AnswerThePublic

Have been doing marketing for over 
15 years.

Driven over $45 million in client 
revenue across various campaigns 
over the years.

Manages all course builds for  
NP Digital

Born on Ganesh Chaturthi and loves 
marketing, economics & business

Honour and Privilege To Be With You, some 
things are beyond dreams



Billions and billions, up to tens of billions of 
dollars’ worth of goods and services are going to 
be sold on the web. A way to think about it is: it 
is the ultimate direct-to-consumer distribution 
channel.

Steve Jobs

Chief Executive Officer -


Apple in 1995



eCommerce Projected To Grow Year By Year

Global commerce sales worldwide have 
reached over $3.46 Trillion dollars a 
year.  

eCommerce revenues are projected to 
grow to $6.54 trillion US dollars by 2023 

Direct-to-consumer is selling 
accelerating by collecting and using 
customer data & offer personalized 
products



Legion Athletics



Muscle For Life



Do We Really Generate 2M Unique Users A Month?



Do We Really Generate 14M Views A Month?



Traffic Overview - 16 Months



Omnichannel Rubric
Increase sales YoY by 75%


(define 50% from Content Marketing)

Focus on Important Keywords  International SEOOverall Site Maintenance &  
Organic Growth

Site wide content strategy & refreshes

Topical Clusters (Pillars & Cluster Pages)

Link Building

Influencer Marketing

Measurement Framework & Advanced Performance Reporting

Technical SEO

Google My Business Listings

Strategy for high-value locations

Social Media & Cross-Channel

Hreflang tag

Podcast, Video & Infographics



1.) Picking Keywords



Any time you type in a keyword, as Google we 
have gone and stored copies of billions of pages 
in our index. We take the keyword and match it 
against their pages and rank them based on 
200+ signals — things like relevance, popularity 
and how other people are using it.

Sundar Pichai

Chief Executive Officer -


Alphabet



Build A Keyword List
Look for a very tight related group of keywords then export it and use that as the 

starting point for your research



What is Working Already?

Review your own sites impressions on UberSuggest

1. Visit UberSuggest


2. Type in your Keyword or Sitename


3. Head to Overview



What is Working Already?

4. On the left you can see the number 

of keywords that this domain ranks for

 in organic search


5. Note the keywords not in the top 5. 

It may have high potential



What is Working Already?
You can look deeper at your positions with “Top Pages” Additionally you can export to CSV or copy to clipboard

 



Find the Long Tail Keywords



2.) Write Content That Contains 
Your Newly Found Keywords



STEP 1

You have to find ideas 

Google loves

How to Create Content That Google Loves



STEP 2

In the keywords 

ideas report, identify 

the desired keyword 

and click "generate 

content with AI" to 

start writing.

How to Create Content That Google Loves



STEP 3

Click on ”title Idea” in the 

dropdown


Edit the content by 

selecting the pencil icon

How to Create Content That Google Loves



STEP 4

Look for the intro that you 

like the most

How to Create Content That Google Loves



STEP 5

Look for the Sub-headers 

pack that best suits your 

article


Edit the heading pack to 

match the structure you 

want for the article

How to Create Content That Google Loves



STEP 6

And you are done, you 

have a valuable article that 

is ready to be published.

How to Create Content That Google Loves



STEP 7

Share with a team member 

by sending a link or 

exporting as a document.

How to Create Content That Google Loves
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Content Marketing Has 
Transitioned From Single 
Channel Into Omnichannel



Back Office Infrastructure

Topics + Outline (Writer)

Outline Approval/Edit (Editor)

Draft Approval (Editor)

Upload, Prep

SEO Optimize

Promotional activities

Repeat



Content Production & Promotion Logistics



Blogs Generate 62% of Organic Traffic



How To Use The AI Writer For Different Needs



Brand is just a perception, and perception will 
match reality over time. Sometimes it will be 
ahead, other times it will be behind. But brand 
is simply a collective impression some have 
about a product

Elon Musk

Chief Executive Officer - Tesla



How Are You

Going to Define

Your Brand?

With that said… How are you going

to produce your brand, story

& messaging? 


The answer is simple: Just do the

exercises we’re giving you



AI Focused Content


Marketing Assets - About page,

Home page, Keynotes, etc… 

Product Descriptions


Videos/Webinars/Podcasts/White Papers


Social media posts

Use The Insights In

Your Marketing


Touch Points:



Optimizing Your Existing Content

According to Matt Cutts, first 
3-5 words in a URL are given 

more weight

Use SEO-Friendly


URL extensions

http://youraddress.com/1234000


http://youraddress.com/abbraviated-key-phrase

Perfectly 


Optimized Title

Keep title tag under 55 characters


Mention target keyword in the title

Use Visual Media
( images, pictures, videos, gifs)

Link to Authority


Websites

Outbound links to related pages is a 
relevancy signal that helps Google 
figure out what your page’s topic is 

about. It also shows Google that your 
page is a hub of quality info.

Drop Keywords in


First 100 words

According to Moz your keyword 
should appear in the first 100 - 150 

words of the article

Use Related


Keywords

Google has technology called LSI, which is 
l ike a thesaurus, and they analyze the 

meanings of the different keywords on a page 
to determine a page’s relevancy.

Optimize image file


name and ALT tags

i f you have original images, you 
need to optimize image fi le name 

and ALT tags

Improve Loading


Speed

Improve loading speed through the use of 
CDN, premium hosting service, and 

compressing image fi le size

Optimize your Page


for Social Sharing

Have a High Word


Count for Content

Use Responsive Code


to Adapt to Different


Mobile Devices
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http://www.website.com

On-Page Optimization

Ensuring on-page SEO is 
maximized, including:

✓ Metadata

✓ Heading Tags

✓ Body Content

✓ Alt Tags

✓ Technical Code

✓ Internal Links

✓ External Links

✓ Schema Markup

✓ Mobile Viewability
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Titles - Optimizing titles to convert 

Bullets - Optimize through tweaking the copy

Descriptions - Clearly articulate the products benefits

Keywords - Use accurate keywords that are relevant to 
your products 

On-site Conversion 
Optimization



Content Writing Tips

Keep your paragraphs to 5 or 6 lines


Use the words “You” and “I” within your 
content to create the illusion of a 
conversation


Structure your content with an introduction, 
body, and conclusion


Use sub-headings in your body to make your 
content easier to skim

1

2

3

4



AI Writer Features

- Languages Supported: 63 languages


- Title Enhancements: More punchy, diverse, and click-worthy 
titles.


- Improved Reading Flow: More natural tone and varied 
structure for engaging content.


- Enhanced Heading Suggestions: SEO-rich headings for 
compelling, logical reading flow.


- Longer-Form Content: Creates content with 1.3k to 1.5k words, 
an increase from the previous 500-600 words.



E-E-A-T: Double EAT?!

● The evaluation of the additional "E" in E-E-A-T (Expertise, Authoritativeness, Experience, 
Trust) considers the following:


● Experience Factor: Does the content reflect first-hand experience, such as using a 
product, visiting a location, or conveying personal experiences? In certain contexts, 
value may be placed on content derived from direct, life experience on the topic.


● Trust as a Key Component: Trust plays a central role, and the level of expertise, 
authoritativeness, and experience all contribute to this trust factor.


● Assessing E-E-A-T for Page Quality Rating: Here's how you can gauge the E-E-A-T of a 
webpage:


● Self-Representation: Look at what the website or content creators say about 
themselves, typically found on "About Us" pages.


● Third-Party Opinions Consider what others, such as reviewers, are saying 
about the website or content creators.


● On-Page Elements Examine what is visible on the page, including Main Content 
and sections like reviews and comments, for clear evidence of direct 
experience in the content.



E-E-A-T: Double EAT?!

Experience Extent to which the content creator has the necessary first-hand or life experience 
for the topic

Expertise Extent to which the content creator has the necessary knowledge or skill for the 
topic

Authoritativeness Extent to which the content creator or website is known as a go-to source for the 
topic

Trust Extent to which the page is accurate, honest, safe, and reliable



Author Bio vs Page

Personal Qualifications

Author Bio Has a degree, certificate, license, or accreditation in their field

Author Page Has a degree, certificate, license, or accreditation in their field


AND


Has speaking engagements, awards, recognition, or active involvement in their field
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Checklist
Keep changes small and manageable. 


And updates to a product based on 
insights from previous improvements


Measuring them against predefined base 
metrics 

(i.e., don’t try to solve 
everything at once)

Small Fixes

Document all 
iterations and the 
reasons behind each 
change

Iterate

This approach 
applies to making 
minor, incremental 
changes


Repeat

Don’t lose sight of 
your marketing 
strategy. Keep movng 
forward.

Review



Ask Google To Inspect The URL

It can take anywhere from weeks to a month until Google crawls your new edits to this page, here’s

a workaround to ensure that Google quickly sees the changes you’ve done



Content Marketing is Valuable

Investopedia -  $14 million in revenue.  

Healthline - $100 million in revenue.


The Penny Hoarder - $36 million in revenue. 

Nerd Wallet - $100 million in revenue. 

Credit Karma - $1 billion in revenue.

Source: Owler



Omnichannel Rubric
Increase sales YoY by 75%


(define 50% from Content Marketing)

Focus on Important Keywords  International SEOOverall Site Maintenance &  
Organic Growth

Site wide content strategy & refreshes

Topical Clusters (Pillars & Cluster Pages)

Link Building

Influencer Marketing

Measurement Framework & Advanced Performance Reporting

Technical SEO

Google My Business Listings

Strategy for high-value locations

Social Media & Cross-Channel

Hreflang tag

Podcast, Video & Infographics



Power of Content Marketing with SEO



Sidebar Links

Sidebars have been used to provide quick and 
easy access to popular pages for years


Any time you add a link to your website, it 
should bring value to your visitor. 


You can do this by making sure the Anchor Text 
and Placement are as Relevant as possible.



To Get Access To The Platform Just Visit: 
https://app.neilpatel.com/aiwriter/

Still Have Questions? Email us at support@neilpatel.com with  any questions or information you need and our team 
will respond promptly.



1st Option 2nd Option

I Had Two Choices

Go Cheap As Possible And Try To Sell 
As Many As Possible… (It wouldn’t 
incentivize me to REALLY stack the 

value…).

Requires A Little Higher Investment…

(but, in exchange, I can devote more 
resources to guarantee your success).



Here's What You Need to Do Next

Click the Start My Free Trial (10,000 words free) 
button right now Complete the checkout process


And begin your journey on getting more traffic! 



The Real Question Is…

Is It Worth Gambling A Few Minutes Of Your Time

To Check This Out, (If It Does Even HALF


Of What I’ve Claimed Today On This

Webinar It Will Pay For Itself!).



Friendly Warning

Special Offer: Price goes back up to 
normal year for AI Writer.


I don’t know how much longer we will be 
offering this at $0




Three Types Of People

Those that make things happen, those that watch 
things happen and those that are wondering 

what just happened.



And did I mention, it’s free?



What You’re Going To Get…

AI Writer (invaluable)


Assignment/Handout Vault ($997 Value)


Access to the Facebook Community ($697 Value)


Weekly Coaching Calls ($497 Value)

Still Have Questions? Email us at support@neilpatel.com with  any questions or 

information you need and our team will respond promptly.

Get Started Now For Just

$0 Today
Click The Button Below


To Signup

Get this slides and a Bonus

www.neilpatel.com/notes



Thank you!

I look forward to 

helping your grow your traffic!





Too Late to Start?

Sam Walton

at 44 Adolf Dassler


at 48

Gary Burell

at 51 Charles Flint


at 61

Success is a mindset not a limitation



Need help?

Email us at support@neilpatel.com
Neil Patel


